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CSR IN OUTSOURCING’S POSITIVE EFFECT ON THE BOTTOM LINE 

Global outsourcing creates tremendous efficiencies for business. But the rapid growth 
of outsourcing has put corporate social responsibility (CSR) practices firmly in the 
public and political spotlight. Now, research from the International Association of 
Outsourcing Professionals (IAOP) details exactly why making CSR a part of a 
company’s outsourcing decisions is a smart business practice. At a time when the 
global legislative framework for CSR issues such as worker health and safety, 
community involvement, philanthropy, and environmental responsibility is neither 
consistent nor uniform, the onus is on business leaders and outsourcing providers to 
reflect the values of all stakeholders. 
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This November, Fortune will present a special text-and-advertising section examining 
the best practices and latest thinking in CSR Outsourcing. The section will highlight 
the findings of lAOP’s latest CSR Survey—and the CSR capabilities considered most 
essential by today’s C-suite decision makers. As an outsourcing provider, this is your 
chance to detail your competitive advantages to Fortune’s national audience of 3.95 
million business leaders—before they make their next big outsourcing decisions. 


For more information contact your Fortune sales representative 
or visit fortunemediakit.com 
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• A link to a digital version of the section will be e-mailed to more than 30,000 
outsourcing professionals who subscribe to IAOP publications. 

• Full-page advertisers will receive a free PDF of the section. 

• Copies of this issue of Fortune will be handed out at the Annual IAOP World 
Summit. 

• A digital version of the section will be posted on the lAOP’s website and 
knowledge center, www.firmbuilder.com, which is visited by more than 45,000 
outsourcing decision-makers every month. 


ABOUT THE IAOP 

The International Association of Outsourcing Professionals (IAOP) brings together 
the world’s leading outsourcing customers, providers and advisors in a powerful, 
active, and growing global association. The lAOP’s goal is to exchange thought 
leadership, share best practices, and network to maximize effectiveness using 
outsourcing as a management tool. 
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